Focus on Part 2 of the IELTS Speal®
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1 Logk at these different places where-we-see-and hes%
some more.
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In each of the above places, advertisements convey their messages in different Ways,

print, ¢ 5 . es and sound.

: sements.
2 With a partner, think about all the different ways eacltwru'e.usfﬂs:m'fapb’z_‘&Fd‘if-’-”mm

I T = . - . B _ _ . ~ — - 1 c
Cesipiesn oo sl wsiicg your 1aéas. The first three have been done JOr you as exurip/is

]

¢ ; b2 -
sound (talké g, muisio sandha BoEcls L mAPHEIIGIES.

CO'.OUF, written %

Paper, print, words, photos, colour, black and white !
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VOCABULARY

'Advertising_
Nouns Verbs| | Adjectives

Vocabulary Bank T —
: Phrases & |

Attitl'dpq & :
_Collocations [§

Opinions

black and white phqtg

advertisement | advertise | accurate amazing i
. rand name
| (=advertorad) | appear bold amusing
actor convey brigli
banner display catchy
billboard influence | colourful che®
brand persuasac! | Aistinete. | rute. lsound effects |
brochure seem elegant entertaining target audience
cartoon show humorous ethical visual effects
‘ cinema target imaginary | exciting:
. clothing informative | funny - to advertise a product
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i A , . * to catch your

it image misleading memorable attention
jingle musical professional

L - X *to convey a message
logo original responsible
magazine reallife strange * to display a logo
media recent terrible * to hand out fiyers /
model serious unethical brochures.
. l u
print unprofessional | ®to pavattentinntn |
pay attanhnn, J
product ; , !
; * to play an advert on
sign TV / on the radio
slogan |
stationery 3 banner _
television th s
* to stand out
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4 Think of five different advertisements You've seen or j
words in the correct columns below,

eard recenyly, Brainstorm each one and it

Use the v
1€ vocabulary banj, and your dictionary to help yot-
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5 Now compare your lists of words with a partner. Do you both have some of the same words?

same ads?

PRONUNCIATION

Weak and strong forms — can and can’t
In English, there are many small ‘grammar’ words
form is the form that is most commonly use

Have you both seen some of the

that have both a wca_k and a strong form The uwekn

d when we speak. The swt.g ..o i cocd wices v vmy sie ©
word on its own, or when we want to emphasize the word in a sentence.

) 6 Listen to the two forms of ‘can’. Decide which one is weak and which one is stErone.

a. weak strong
b. weak strong

The vowel sound is different in the weak form and the strong form. In the strong form, the $o! ~avndaddiz.
it does at the beginning of the word ‘apple’ /& L.hnuthe sndnk form. itsonndidiva.thachesteerrd and--

end of the word ‘China’ /8/.
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3 7 Listen and repeat. Focus on the = ¥ thafotter

a. can applc advertising can
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a. Yes, I can see it.
b. You can see it on TV.

vhathaow 3¢ 1 % -
have a weak form. It has the same vowel sppmsiayReikendt 105 ressdaro,
TY aes . v ¢ %2 Anee not hav “
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unstressed in a sentence.

tressed or unstressed in the following sentences.
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stressed

a)., nnstressed .
stressea

b) unstressed

‘2’in ¢ oun
You probably noticed that the a"11 can't §
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r) 10 Listen and repeat. Focus o the sou

d of the letter ‘-

chance

1 s on imitating the form of ‘can’t’ that you hear,

| O 11 Now listen and repeat the Sentences. Focu

I a. Ican’t understand why not.
I | b. You can't see it on TV.
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¢ i In spoken English, nati

know the long forms?

12 Work with a partner. Look at these contractions. Do you

" -
Contraction Long form
can’t
isn’t
don’t
didn’t ‘ TR Tesarie L
she’s
= : - —
() 13 Listen and check your answers. Then listen and repeat.
i 14 Look at these long forms. Do you know the contractions?
Contraction Long form
‘1 e does not
Ik will not
e
f” ;\ | they are
L ._m
:! l‘ 1.‘! \ g are not
j.‘ié‘
‘;1{ 5 O 15 Listen and check your ammﬂW
e ow listen and complete the sentences iti —
i O 16 N. 4 by writing a contraction in each space.
| 2. You see the people because it’s dradip g o VEERmeEMaE
e he picture ; ;
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17 For each of the sentences above, write the gy &rmrur SHb L ORI G e ————
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Put it all together

Look at the topic card below.

T
@ Describe an advertisement that you have seen / heard

recently.

You should say;

what it was for
where van sow, L haar
what it was like

and explain why you remember it.

*——

18Think of an advertisement that You have seen or heard recently. For each of the points listed on
the card, note down the words and Phrases you will ne: wh———

Qf 19 Listen to a candidate talking on this topic. As you'listen, choose the right answer.

a.  What was the advertisement for?
toilet cleaner / toilet paper / children’s toys
b. Where did the speaker see / hear the advertissementr

B
television / radio / Internet
¢.  What was it like?
serious / informative / humorous
d." Why does the speaker remember it?
| the elegant music / the classical music / tHETsc st
20 Listen to the recording again. Look at the prompt card and make notes below.
‘ =

* What the ad was for:

* Where I saw / heard it:

* What it was like:

* | remember it be:
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. : gpinion.
In Part 3 of the speaking test, you will be asked to give your.£pimnt

. ) . t best expresses YOUr own opinion,
21 Look at I‘%

What do you think about?

. ?
a. advertisements that target children and young teenagers:

I think that they're... good okay bas! -
b. advertisements that use very thin models?
I think that they’re... . good okay ba:d
c. advertisements that don’t show the true price of the product _orservicér
I think that they’re... good okay bad ;
d. advertisements that make the product/service appes: sl " iavimaalini
{ I think that they’re... good okay ' bad
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22 When you haveﬁmshed Compare YOYE ancwore unfh n nnrtnar'? ]n N norpp/

O 23 Listen to g.caedédatre dhikrgy-bovnd tnesame aaesitons o oaln-an wizeboe bne wordmut o
expresses her opinion.
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24 Listen again and complete the phrases that show she’s giving her opinion. The ﬁrst one has bee
done for you.
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a. Idon’t think it’s
In , these

Li FLUENCY AND COHERENCE

25 Look at the questions again and answer them usin
phrases from above. Work with a partner:

8 the mermation.given below and the opinio

a.
what do you thcwh about
adver‘c:.scmcwts that tar
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advertisements that wee
thin modele?

These kinde ofund-uve

Largelgj respowsv,bte -for the-

Vey
4 Low seL E







